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Resources

* A lot of outlying fields and mountain summer
pastures ( cattle - sheep and reindeer)
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Project Living Summer
Farms 1998-2002

Objectives
» Develope competitive and alternalye models for milkproduction,

funded at local resourcegs Wit a v degree of value adding in a
broad context, and agefttryEndSEEe desired by the society

« EXxperience how an i [ s% ’ B l. of the mountain
pastures influences t&dev oq; ok ahd the malntalnanc
this special cultural Iand ape A | -

?‘! ﬂ -;Iuhi tor’

of




80000

70000

60000

50000

40000

30000

20000

10000

Economic results- average of 15 farmers

@ Project farmers
B Reference group




Long term inpact of the Living summer farm project:
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"Es ist nicht genug zu vissen, man muss
auch anwenden;
B u t Es ist nicht genug zu wollen, man muss




VALDRESKVALITET BA

The standard met,
combining the
concern of
environment and
traditions, with the
demands and
expectations of the
modern consumer
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Every approved farm
are obliged to put up
post signs with the
brand and name of the
farm

Intentions:

*Participate in
brandbuilding

*Nice environment
Community "feeling”

sFarmer pride




Brandbuilding

Owned by the producers

+ Reindeer and kid
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